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Scotland and Iceland — some quick

comparisons

Area (km?)
Population (million)
GDP (ISK billion)

Tourism Spend (ISK
billion)

Visitors (million)

Businesses

Jobs

SN

Scotland

78,000

5.347

26,800
1,864.3

15.5 overnight
127 day
20,000

196,000

Iceland

103,000
0.330
1,993

252.9

5.5 overnight

3,500

21,600
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Scottish Tourism — key facts @Sfo%{ﬁfﬁq
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Core markets  Scotland
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SPP and NPF2 (2010 — 2014)  Scotland

stland's Mational Tounsm Cnganisation
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cotland

LIFE SCIENCES

FINANCIAL ACTIVITIES | VISITOR | TRAVEL CREATIVE
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Customer Journey @ Scotland
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Scotland’s Planning Authorities ¥ dscotland
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TS2020 — Scotland’s National Tourism Strategy @SCOHG_HJ

hoice, for a high guality,
value for money and memorable customer experience,
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- Gro
Improwve S o excellent (ac . CYy SCOre)

OUR GROWTH MARKETS

-
R
=3 DISTANT
3 COUSINS
3 i HOME TURF
5  NEIGHBOURS ST
=3 MARKETS a
I (=]
=
§ PROVIDING AUTHENTIC EXPERIENCES =
O
2 NATURE & HER:“GE Dm&u&, EVENTS & BUSINESS 2
% ACTIVITIES = oo sl FESTIVALS TOURISM =
D
B =
E o
o
p—
-
=3
—_—

CAPABILITY




Stakeholder Relationships and Development
Planning




National Tourism Development & Stotland”

Scatland’s Mational To

Framework - Pur p ose R e

To provide guidance to development planning
authorities to help secure growth in the visitor
economy




National Planning Framework 3 and

Scottish Planning Policy (2014)
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Scotland's Thind Mational Planning Framework
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Online Consultation
User Guide
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NORTH AYRSHIRE COUNCIL
DEVELOPMENT
PLAN SCHEME

15t Edition
March 2015
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640 projects
£10.1 billion investment
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NTDF in action — Master Planning & Stotland

Sootland's Matior \iation
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NTDF in action — A Social Distillery

ISLE OF HARRIS .
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What Next? @ Scotland
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A word on Destinations
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p IT FEELS GOOD TO KNOW THAT SOME

MYSTERIES

WILL NEVER BE SOLVED.
)
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